
A Note

TM Blast did not have access to first-party data to conduct this audit. Therefore, conversions, get a quote, etc. won’t 
be present in this audit via how many sessions it takes for a conversion to occur

TM Blast did not review any Google Analytics data, so any ranking or traffic estimates come from a third-party 
source, SEMRush. SEMRush tends to estimate traffic somewhat accurately, but first-party data can be different.

TM Blast did not have access to Google Search Console or Bing Webmaster Tools. Therefore, the audit did not look at 
any manual penalties, crawling issues for either bot, mobile issues, or core web vital problems for the account.

TM Blast was not given any specific competitors to review, so the competitor highlighted in the audit were meant for 
an SEO baseline and not for competitors via the market.



11+ years of SEO 
Experience

The Owner of TM Blast LLC 
/ The Stadium Reviews LLC

Handles a portfolio of SEO clients 
on a monthly retainer

Increased the traffic to The 
Stadium Reviews from 900k in 
2021 to 2.5m in 2022

Outside of Work, I live with 
my wife and our six-year-
old Shiba Inu in Saratoga 
Springs, NY

About Greg



High-Level Summary

• There is zero organic traffic coming to this website, according to SEMRush. 
REDACTED does not rank for any insurance query in Google / Bing

• Business insurance
• Workers compensation
• Personal umbrella
• Recreational Vehicles

• Title tags are not optimized across the site. Meta name descriptions are 
missing and images are not optimized

• Content is not well optimized to rank in Google / Bing. 

• There is no unique thank you URL that fires after a successful form fill. 
Without that, you can’t track leads in Google Analytics

• Bing does not show accurate images in their search result. Google my 
Business + Bing Places for Business could be better optimized as your 
website does not show up for non-brand terms



TECHNICAL AUDITS → 
MAKING SURE GOOGLE AND 

BING CAN UNDERSTAND AND 
CRAWL YOUR WEBSITE 

EFFICIENTLY

MAKE SURE CORE WEB 
VITALS ALONG WITH OTHER 

TECHNICAL AREAS ARE 
SOUND

TECHNICAL FIXES → FIXING 
ANY TECHNICAL ISSUES THAT 

RESTRICT GOOGLE / BING 
FROM CRAWLING AND 

UNDERSTANDING YOUR SITE

OTHER FIXES COULD BE TO 
IMPROVE CORE WEB VITAL 

RATINGS

SEARCH ANALYSIS→ EXPAND 
THE NET OF KEYWORD 

OPTIMIZATIONS FOR A CLIENT

THE FOCUS HERE IS ON NON-
BRAND KEYWORD RANKINGS

COMPETITOR RESEARCH → 
USE SEMRUSH TO SEE WHAT 

SIMILAR WEBSITES ARE 
COVERING AND LOOK FOR 
GAPS IN THEIR CONTENT 

STRATEGY

ON-PAGE SEO CHANGES→ 
IMPROVING THE WRITTEN 
CONTENT ON THE SITE TO 

INCLUDE MORE SEO 
SEMANTIC PHRASES, TITLE 
TAG CHANGES, ALT TAGS, 

INTERNAL LINKS, AND MORE

REVIEW RESULTS → EACH 
MONTH, YOU (CLIENT) WILL 

RECEIVE A MONTHLY REPORT 
GOING OVER EVERY 

OPTIMIZATION AND THE 
RESULTS

SEO Plan for 
Clients



Technical, Local, Traffic, Goal, & Keyword Snapshot



Technical 
Audit

• Duplicate title tags across the 
entire site: 

• Our agency has 20+ redacted

• Meta name descriptions not 
present

• Images not optimized across the 
site

• Lack of header tags on pages



Local 
Listings

• There are technical 
problems on the site, but 
nothing major that needs 
to be addressed (like 
NOINDEX on certain 
pages, canonical tag 
problems, sitemap issues, 
etc.)



Notice the Difference in Bing Via the Images



Traffic 
Summary 

*National*

• According to SEMRush, 
the website does not 
drive any organic visits to 
the website

• See the next slide for the 
keywords ranking in the 
top 100 in Google



Ranking 
Keywords

• Sample keywords ranking 
in the top 100 in Google. 
As a note, SEMRush 
shows me that none of 
these keywords drive 
traffic to the website



Saratoga Springs 
Keyword Rankings

• Keyword rankings for non-
brand terms as of 10-12-
2023 in and around 
Saratoga Springs, NY

• None of these target 
terms are in the top 100 
results of Google, which 
means no traffic is coming 
to the website



Google Map Pack Listing Don’t Show Your 
Website in the Top 3



Google Map Pack Listing Don’t Show Your 
Website in the Top 3



Google Map Pack Listing Don’t Show Your 
Website in the Top 3



Competitor Review



Competitor 
Example

• This website shows up across 
the Google Map Pack Listing 
for your services

• IMO, they do the bare 
minimum regarding SEO on 
their website, which is why 
they don’t rank well outside 
the map pack listing

• Therefore, optimizing your 
GMB account would result in 
an immediate win + making 
on-page changes to the site 
will help you rank 



Sample SEO Optimization



Personal Umbrella 
Insurance

•  Optimize the image file so it says 
“personal umbrella insurance saratoga 
springs” along with making that ALT 
tag

• Add header tags that answer questions 
easily for users. Explain why you need 
it, the cost, etc.

• Optimize the content with missing 
words to help rank the content:

• Protect your assets

• Medical bills

• Umbrella insurance cover

• Medical bills

• Rental property

• Liability protection

• Bodily injury

• And more



Sample Blog Ideas



Sample Blog Ideas to 
1)Drive traffic 2) Receive Leads 3) Pass SEO Juice to Core Pages

What are the pros 
and cons of 

umbrella 
insurance?

Who should get 
umbrella 

insurance?

What is typically 
covered by renters 

insurance?

Why does renters 
insurance typically 
go up each year?

What happens if 
you don’t have 

renters insurance?

What happens if 
you don’t have 
home owners 

insurance?

What happens if 
you don’t have 

business 
insurance?

What insurance do 
I need to run my 
own business?



SEO Roadmap

OPTIMIZE YOUR GOOGLE + 
BING BUSINESS LISTINGS TO 
SHOW UP IN AND AROUND 

SARATOGA SPRINGS FOR YOUR 
CORE SERVICES

OPTIMIZE THE EXISTING 
SERVICE PAGES ON YOUR 

WEBSITE WITH:

TITLE TAGS
META NAME DESCRIPTIONS

HEADER TAGS
IMAGE OPTIMIZATION

MISSING WORDS
INTERNAL LINKS

ETC.  

PUBLISH TWO UNIQUE BLOG 
ARTICLES EACH MONTH. 

HAVE THE BLOGS ACT AS A TOP 
FUNNEL WAY TO ATTRACT 

USERS TO YOUR WEBSITE AND 
COVERT THEM INTO CLIENTS

THESE BLOGS DO WELL ON 
SOCIAL + PASS SEO JUICE TO 

YOUR MAIN PAGES

GET LISTED ON RELEVANT 
DIRECTORIES IN AND AROUND 

SARATOGA SPRINGS 

FOR EXAMPLE: 

HTTPS://WWW.SARATOGA.CO
M/BUSINESS-

SERVICES/INSURANCE/

+ YELP

REVIEW THE RESULTS + CREATE 
A UNIQUE THANK YOU URL TO 
TRACK IN GOOGLE ANALYTICS

EACH MONTH, YOU RECEIVE A 
MONTH REPORT GOING OVER 
YOUR RESULTS + WE GO OVER 

EVERYTHING TOGETHER

https://www.saratoga.com/business-services/insurance/
https://www.saratoga.com/business-services/insurance/
https://www.saratoga.com/business-services/insurance/




Sample Case Studies



Sample Google Reviews of my Business



TM Blast Ranks at the Top For SEO in Saratoga Springs



The Stadium Reviews: Increased Sessions by +169% YoY (2.6m vs 1m)



Current Client: SEO Traffic YoY Up +35%



Current Client (New Website): SEO Traffic Grows Each Month
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